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Introduction
This document is a template.  Before submitting your final paper, check that the format conforms to this template.  Specifically, check the appearance of the title and author block, the appearance of section headings, document margins, column width, column spacing and other features.

Sub-Section 
The easy way to comply with the paper formatting requirements is to use this document as a template and simply type your text into it. 


Page Layout
This is the guideline for figures and tables

Figures and Tables
Figures and tables must be centered in the column.  Large figures and tables may span across both columns.  Any table or figure that takes up more than 1 column width must be positioned either at the top or at the bottom of the page.

Graphics may be full color.  Graphics must not use stipple fill patterns because they may not be reproduced properly.  Please use only SOLID FILL colors which contrast well both on screen and on a black-and-white hardcopy, as shown in Fig. 1.
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Fig. 1.  
A sample line graph using colors which contrast well both on screen and on a black-and-white hardcopy
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